ODS Ad Report
March 15, 2022 - April 5, 2022



Event Count Report
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Google Ads Analytics Report
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D Mobile phones [J Tablets [] Computers
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2= Demographics

Gender Gender & Age

- ..

18-24 2534 3544 4554 5564
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C\)\ Day & hour Purchases... ¥

Day Day & Hour Hour
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12 AM 6 AM 12PM 6Ph':1 12 AM
Ad schedule

tl. Campaigns

Cost ¥ Clicks v CTR v
ODS PPC Leads "
® Campaign #1 (Mumbai) - L i
oRS ammen #1 %1,188.70 98 1.48%
(Mumbai)

All campaigns <171 )



[+ Biggest changes

Mar 14 — Apr 5, 2022 compared to Feb 19 — Mar 13, 2022 @

ODS PPC Leads Cam
Ad group 2

ODS PPC Leads Cam
Ad group 1

[+ Most-shown search ads

© ODS PPC Leads Campaign #1 (Mumbai) » ® Ad group 2

Get the Products Delivered | Online Dental
Shopping | Shop Dental Instrument
onlinedentalshopping.com/product/tropicalgin

Buy Best Online Dental Equipments, Products in
Mumbai, India. Visit our website to shop dental
equipments online at the best prices now.

Ad Impressions

@® Enabled 577

All search ads All extensions

Clicks =

Costw v
L

+31,782.87

+x

+31,265.71

o0

+31,188.70

o0

0 3 B

CTR~

9.01%
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4/5/22, 9:38 PM Analytics | Engagement overview

4 Q, Try searching "Behavior overview" " 9 0
" Engagement ove... © ~ = |lwtzmdys Mar8-Apra,202 - [ < A7
Alusers - {_ Add comparison +
Q
@ Users Event count Conversions Total revenue
= 522 78K 54 2200.00
13 20 27

Mar

USERS IN LAST 30 MINUTES

1

USERS PER MINUTE

TOP COUNTRIES USERS

India 1

View realtime =

oo,

https://analytics.google.com/analytics/web/#/p304019914/reports/dashboard?params=_u..nav%3Dmaui&r=3388275944&ruid=lifecycle-engagem...  1/4



4/5/22, 9:38 PM

Users Event count

522 78K

13
Mar

Event count by Event name

EVENT NAME

page_view

user_engagement

session_start

scroll

first_visit

view_item

begin_checkout

Conversions

54

Analytics | Engagement overview

Total revenue

20 27

EVENT COUNT

3K

11K

672

602

513

513

260

View events: event name =

2900.00
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20

https://analytics.google.com/analytics/web/#/p304019914/reports/dashboard?params=_u..nav%3Dmaui&r=3388275944&ruid=lifecycle-engagem...
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4/5/22, 9:38 PM

Analytics | Engagement overview

Views by Page title and screen class

PAGE TITLE AND S..
Buy Best On...| Shopping
Shop - Onl...I Shopping
Tropicalgin...I Shopping
Checkout -...| Shopping
Cart - Onl...I Shopping
My account...| Shopping

Nummit spr...I Shopping

697

272

109

103

82

75

75

View pages and screens =

User activity over time

13 20
Mar

https://analytics.google.com/analytics/web/#/p304019914/reports/dashboard?params=_u..nav%3Dmaui&r=3388275944&ruid=lifecycle-engagem...
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4/5/22, 9:38 PM Analytics | Engagement overview

User stickiness

80.0% DAU /
MAU

13.5%

60.0%

DAU /
WAU

w00%  37.2%

WAU /
20.0% MAU

P AVA NN T2
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4/5/22, 7:55 PM Analytics | Reports snapshot

N | Q, Try searching "link with Ads" n 0
n Reports snapshot @ - Last28 days Mar 8 - Apr 4, 2022 ~ @ °<: ~ /
m A AllUsers Add comparison + |

)

Users Event count Conversions Total revenue

522 78K 54 2900.00

100
80
60
40

20

13 20 27 03
Mar Apr

USERS IN LAST 30 MINUTES

O

USERS PER MINUTE

TOP COUNTRIES USERS

No data available

View realtime =

oo,

https://analytics.google.com/analytics/web/#/p304019914/reports/reportinghub 1/6



4/5/22, 7:55 PM

Analytics | Reports snapshot

7 Insights 3

4, INSIGHT New

Users spiked
On April 4, 2022

4 INSIGHT

Revenue from the campaign source

"google” in India spiked
From March 20 to 26, 2022

4 INSIGHT New

View all insights =

WHERE DO YOUR NEW USERS COME FROM?

New users by First user default channel grouping v
Organic Search
Paid Search
Direct

Organic Social

Referral

o

100 200 300

View user acquisition =

https://analytics.google.com/analytics/web/#/p304019914/reports/reportinghub
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4/5/22, 7:55 PM Analytics | Reports snapshot

WHAT ARE YOUR TOP CAMPAIGNS?

Sessions ¥ by
Session default channel gro... ¥

SESSION DEFAULT... SESSIONS
Organic Search 372
Paid Search 160
Direct 74
Organic Social 59
Referral 7
Unassigned 4

View traffic acquisition —

Users ¥ by Country

COUNTRY USERS

India 424

United States 38

China 8

- ’{” Canada 6
NFisy Australia 4
4 Pakistan 3

United Arab Emirates 3

View countries =

https://analytics.google.com/analytics/web/#/p304019914/reports/reportinghub 3/6



4/5/22, 7:55 PM Analytics | Reports snapshot

HOW ARE ACTIVE USERS TRENDING?

User activity over time

13 20 27
Mar

HOW WELL DO YOU RETAIN YOUR USERS?

User activity by cohort
Based on device data only

800 30 DAYS
527
600 7 DAYS
191
400
1 DAY
71
200

03
Apr

Week 0 Week1 Week2 Week3 Week4 Week5

All Users 100.0% 3.0% 2.2% 3.2%

Feb 20 - Feb 26

Feb 27 - Mar 5
Mar 6 - Mar 12
Mar 13 - Mar 19
Mar 20 - Mar 26

Mar 27 - Apr 2

6 weeks ending Apr 2

https://analytics.google.com/analytics/web/#/p304019914/reports/reportinghub

4.0%  7.0%

View retention =

4/6



4/5/22, 7:55 PM Analytics | Reports snapshot

WHICH PAGES AND SCREENS GET THE MOST VIEWS?

Views by Page title and screen class

PAGE TITLE AND SCREE.. VIEWS
Buy Best Online...ental Shopping 697
Shop - Online Dental Shopping 272
Tropicalgin - O...ental Shopping 109
Checkout - Onl...ental Shopping 103
Cart - Online Dental Shopping 82
My account - O...ental Shopping 75
Nummit spray ...ntal Shopping 75

View pages and screens =

WHAT ARE YOUR TOP EVENTS?

Event count by Event name

EVENT NAME EVENT COUNT
page_view 3K
user_engagement 1.1K
session_start 672
scroll 602
first_visit 513
view_item 513
begin_checkout 260

View events: event name =

https://analytics.google.com/analytics/web/#/p304019914/reports/reportinghub 5/6



4/5/22, 7:55 PM Analytics | Reports snapshot

WHAT ARE YOUR TOP CONVERSIONS? WHAT ARE YOUR TOP SELLING PRODUCTS?
Conversions by Event name Ecommerce purchases by I[tem name
EVENT NAME CONVERSIONS ITEM NAME ECOMMERCE PUR..
purchase 54 Green Impr...(each set) 4

Nummit spray 2
View conversions = View items =

HOW DOES ACTIVITY ON YOUR PLATFORMS COMPARE?

Conversions ¥ by Platform

WEB

100.0%

View tech details =

© 2022 Google | Analytics home | Terms of Service | Privacy Policy | [£] Send feedback
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https://www.google.com/analytics/?hl=en-US
https://www.google.com/analytics/tos.html?hl=en-US
https://www.google.com/policies/privacy/?hl=en-US
https://analytics.google.com/analytics/web/

